





\\erl 
vee 


i rida dari ins 
Pytbrough December 1993. 


~ 


Subject/Title 


Advertising 
The Rx Club Show 
Picking the winners — spotting the trends April 
Winners as losers 


Issue Page Author 








Jan Hodnett 
April William G. Castagnoli 
July William G. Castagnoli 








Creative mimicry 





The AMA explains its about-face on 


direct-to-consumer advertising September Wendy Borow 





Corporate Strategies 


What senior management wants from marketing 
research 





May John E. McNichol, Ph.D. 





Roche's Lerner predicts massive changes in the 


health-care system July Warren R. Ross 





Industry/Market Reviews 
How physicians rate manufacturers: The top ten January 
1992 Medical/Surgical ad spending review March 


1992 in Review 
Why aren't marketers smiling? April 





Phillips Huston 
Staff 








Patrick J. Miller, Ph.D. 





1992 ad spending review 
The specialty markets 


April Staff 

May Staff 

July Staff 

A guide to upcoming major meetings September Physicians’ Travel & 
Meeting Guide 





1993 Market research survey 





1993 Health-care agency profiles 








1993 Midyear medical/surgical ad spending review September 


1993 Midyear ad spending review 
The specialty markets October 


1993 Career and Salary Survey 














48 Medical Marketing & Media February 1994 











\\erl 
vee 


i rida dari ins 
Pytbrough December 1993. 


~ 


Subject/Title 


Advertising 
The Rx Club Show 
Picking the winners — spotting the trends April 
Winners as losers 


Issue Page Author 








Jan Hodnett 
April William G. Castagnoli 
July William G. Castagnoli 








Creative mimicry 





The AMA explains its about-face on 


direct-to-consumer advertising September Wendy Borow 





Corporate Strategies 


What senior management wants from marketing 
research 





May John E. McNichol, Ph.D. 





Roche's Lerner predicts massive changes in the 


health-care system July Warren R. Ross 





Industry/Market Reviews 
How physicians rate manufacturers: The top ten January 
1992 Medical/Surgical ad spending review March 


1992 in Review 
Why aren't marketers smiling? April 





Phillips Huston 
Staff 








Patrick J. Miller, Ph.D. 





1992 ad spending review 
The specialty markets 


April Staff 

May Staff 

July Staff 

A guide to upcoming major meetings September Physicians’ Travel & 
Meeting Guide 





1993 Market research survey 





1993 Health-care agency profiles 








1993 Midyear medical/surgical ad spending review September 


1993 Midyear ad spending review 
The specialty markets October 


1993 Career and Salary Survey 














48 Medical Marketing & Media February 1994 











Industry Opinion 





Speaking Out 
Product management has changed ... have you? 


February 





Speaking Out 
Get ready for changes in advertising and promotion 


October 


Robert A. Ingram 





Speaking Out 
Let's use sales reps to run dinner meetings 


November 


Richard B. Wathey, Ph.D. 





Marketing — Tools and Techniques 





Maximizing the benefits of information-based selling 
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Professional Education 
Why not a Ph.D. in pharmaceutical marketing? August Mickey C. Smith, R.Ph., Ph.D. 








Regulatory Affairs/Health Reform 
1993: Year of decision for health care January Steven V. Seekins 


The best thing that could happen to the health-care 

industry is ... January MM&M Editorial Board 

AMA’s Kirk Johnson is bullish on promotion guidelines March Interview with Kirk Johnson, 
senior vice president and 
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FDA attempts to regulate medical textbooks April Alan R. Bennett and 
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The new cornerstone of industry-supported CME June Robert F. Orsetti, M.A. 


Taking the Washington Temperature - Part Il 
Clinton’s impact on the FDA June Staff 
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Ronald Reisman, 
Michael Franklin and 
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The coming shakeout in health-care media William G. Castagnoli 
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